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About this report

This report looks at the average selling price for a range of donated goods 
sold in standard and specialist charity shops, as well as the number and value 
of transactions in each type of shop. Wherever possible, the information 
is provided by location and by retail chain size. The reporting period is 
January-December 2019, unless otherwise stated. This information 
has been gathered from our own primary research, surveying 80 charity 
retailers, representing 4,815 shops; i.e., around 43% of charity shops in the 
sector. In addition, the report provides access to pricing tips and resources 
exclusively available to our charity members.

Charities are divided into the following categories for analysis:

• Very small charities: those operating 1-10 shops
• Small charities: 11-20 shops
• Medium charities: 21-100 shops
• Large charities: 101-300 shops
• Very large charities: more than 300 shops

When benchmarking your shop(s) data against the figures provided in this 
report, please bear in mind that the information provided is only based on 
the survey responses, and that there are many factors that will affect the 
results for your individual shops. Our research is limited by the low number 
of responses to some of the questions. Subsamples have been used where 
data was missing, or we have been unable to verify its accuracy, as indicated 
on each table. Median averages are taken instead of a mean average, due to 
skew; although weighted averages have also been provided to indicate the 
direction of the skewness. The percentages throughout the report may not 
add up to 100 per cent as they are rounded.

Further information

For any questions or to provide feedback, please contact our research team: 

Olaia Alamos Castresana, Head of Research - olaia@charityretail.org.uk 
Irina Preda, Research Analyst - irina@charityretail.org.uk

Thank you to all members who participated in this survey, 
without you, these reports are not possible.

       Median average selling price for donated goods, Jan-Dec 2019

VALUE
 SHOP

£1.81 Clothing
£1.63 Bric-a-brac/household
£1 Books and media

BOOKSHOP

£1.89 Books

STANDARD SHOP

£3.95  Womenswear
£4.25  Menswear
£2.04  Children’s
£1.37  Media

£2.58  Bric-a-brac
  /household
£1.23  Books
£7.69  Electrical goods
£23.93  Furniture

FURNITURE &
ELECTRICAL

£13.20  Electrical goods
£36.27  Furniture
£1.01  Books

  Executive summary

       Transactions, Jan-Dec 2019

“The majority of respondents expected the average unit price of 
donated goods to stay the same in 2020”
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Average selling price 

(ASP) for donated goods 

1 January - 31 December 2019

 Chest Heart and Stroke Scotland, Morningside boutique shop, by Flashmunki Photography. 

The tables in the following pages show the weighted average and median 
average selling prices for a variety of donated goods sold in standard and 
specialist charity shops; as well as the lowest (min) and the highest (max) 
average selling prices reported by individual respondents. Where possible, 
we also provide the median average selling prices by charity retail chain 
size and by location. 

The median average price gives an indication of the ‘middle’ result, 
in which half the average selling prices reported by our survey respondents 
are above the median and half are below. It is to be noted that there may be 
some extreme price differences in both directions, as detailed by the ‘min’ 
and ‘max’ average selling prices. The average, weighted considering the 
number of shops represented by each respondent, is also provided for 
comparison purposes.

Please bear in mind that the prices of donated goods across stores are 
influenced by a range of factors - e.g., the condition and quality of the 
items donated, the prices in other shops located in the same area, the 
customer demand, etc. - and that the information provided in this report 
is only based on our survey responses, so it should be seen as general 
guidance only.
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Donated goods in standard shops
ASP, all respondents Median ASP by retail chain size

Average* Min - Max Median Very small Small Medium Large Very large

Womenswear £4.30 £1.50 - £13.39 £3.95 £3.94 £4.08 £3.77 £3.93 £4.74

Jackets and coats £7.64 £3.50 - £15.93 £6.98 £7 £6.44 £7.02 £7.60

Dresses and suits £6.78 £4 - £10.57 £6 £6 £5.33 £5.89 £6.60

Skirts and trousers £3.70 £2.10 - £8.31 £3.82 £4 £3.40 £3.49 £3.80

Blouses, tops and knitwear £4.02 £2.50 - £7.10 £3.89 £4 £3.50 £3.52 £3.82

Footwear and accessories £4.93 £1.19 - £10.58 £4.56 £5 £4.26 £4.01 £4.85

Menswear £4.93 £1.50 - £15.52 £4.25 £4 £4.58 £4.17 £4.83 £5.40

Jackets and coats £9.58 £3.50 - £18.82 £7.63 £7.55 £7.54 £7.61 £9.34

Suits £11.76 £3 - £17.25 £9.81 £8.50 £8.98 £10.45 £11.17

Trousers £4.77 £2 - £9.51 £4 £4 £3.90 £4.06 £4.63

Shirts, t-shirts and knitwear £4.30 £2 - £8.94 £3.90 £3.47 £3.84 £4.02 £4.40

Footwear and accessories £6.62 £2.75 - £13 £5.55 £5 £5.92 £5.89 £6.41

Children’s (including clothes, accessories, footwear, toys) £2.07 £0.50 - £4.95 £2.04 £2 £2.16 £1.93 £1.78 £2.06

Media (including music, audio, video) £1.68 £0.30 - £4.82 £1.37 £1.20 £1.46 £1.36 £1.22 £1.66

Bric-a-brac and household £2.71 £0.75 - £6.53 £2.58 £2.50 £3 £2.56 £2.27 £2.75

Books £1.62 £0.50 - £3.56 £1.23 £1 £1.29 £1.28 £1.16 £1.72

Electrical goods £8.13 £2.28 - £22.83 £7.69 £7.36 £7.50 £7.49 £7.60 £8.22

Furniture £16.86 £3.47 - £150 £23.93 £25 £29.86 £23.85 £11.13 £15.47

* The average is weighted considering the number of shops represented by each respondent.
ASP = average selling price. Min - Max = lowest and highest average selling prices reported by individual respondents.
The retail size categories ‘large’ and ‘very large’ have been grouped where we did not receive a minimum response to be able to provide the results for the individual categories.

Sample main categories (# charities): womenswear = 78 (VS: 35, S: 16, M: 17, L: 5, VL: 5); menswear = 77 (VS: 34, S: 16, M: 17, L: 5, VL: 5); children’s = 76 (VS: 33, S: 16, M: 17, L: 5, VL: 5); media = 76 
(VS: 34, S: 16, M: 16, L: 5, VL: 5); bric-a-brac and household = 77 (VS: 35, S: 16, M: 17, L: 5, VL: 4); books = 70 (VS: 33, S: 13, M: 16, L: 4, VL: 4); electrical goods = 63 (VS: 28, S: 13, M: 15, L: 4, VL: 3); 
furniture = 55 (VS: 25, S: 9, M: 14, L: 4, VL: 3). Sample womenswear categories (# charities): jackets and coats = 36 (VS: 16, S: 7, M: 8, L & VL: 5); dresses and suits = 36 (VS: 16, S: 7, M: 8, L & VL: 5); 
skirts and trousers = 37 (VS: 17, S: 7, M: 8, L & VL: 5); blouses, tops and knitwear = 36 (VS: 16, S: 7, M: 8, L & VL: 5); footwear and accessories = 36 (VS: 17, S: 8, M: 8, L & VL: 3). Sample menswear 
categories (# charities): jackets and coats = 34 (VS: 17, S: 7, M: 6, L & VL: 4); suits = 30 (VS: 15, S: 4, M: 7, L & VL: 4); trousers = 35 (VS: 17, S: 7, M: 7, L & VL: 4); shirts, t-shirts and knitwear = 34 (VS: 16, 
S: 7, M: 7, L & VL: 4); footwear and accessories = 35 (VS: 17, S: 8, M: 7, L & VL: 3).
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Median average selling price for donated 
goods in standard shops by location UK Northern 

Ireland Scotland Wales England South 
East

South 
West East Midlands North of 

England London

Womenswear £3.95 £3.55 £6.95 £3.43 £3.96 £3.83 £3.96 £4.80 £3.76 £3.70 £8.51

Jackets and coats £6.98 - £7.98 - £7 £7.04 £9.50 £7.49 £4.88 £7 £8

Dresses and suits £6 - £7.48 - £6 £6.63 £8.94 £9.42 £4.46 £5.17 £7.50

Skirts and trousers £3.82 - £5.48 - £4 £3.62 £5.02 £5.35 £3.20 £4 £4

Blouses, tops and knitwear £3.89 - £5.04 - £4 £3.36 £4.68 £4.56 £2.94 £4 £4.50

Footwear and accessories £4.56 - £5.48 - £4.66 £3.10 £4.85 £5.28 £3.76 £4 £9.60

Menswear £4.25 £3.97 £5.62 £3.66 £4.26 £4.27 £4.70 £5.30 £4.23 £3.99 £10.40

Jackets and coats £7.63 - £8.79 - £7.63 £7.16 £8.27 £10.01 £5.61 £7.42 £6

Suits £9.81 - £10.16 - £8.83 £9.77 £10 £10.85 - £9.25 £7.75

Trousers £4 - £3.91 - £4 £3.54 £4.21 £5.72 £3.45 £4 £4

Shirts, t-shirts and knitwear £3.90 - - - £3.70 £3.62 £3.92 £4.51 £3.08 £3.44 £4

Footwear and accessories £5.55 - £5.98 - £5 £5.93 £5.49 £5.75 £5.19 £5 £10.04

Children’s 
(including clothes, accessories, footwear, toys)

£2.04 £2.50 £2.47 £2.04 £2.03 £2.02 £1.94 £2.30 £1.94 £2.13 £3.20

Media (including music, audio, video) £1.37 £1.50 £1.80 £1.19 £1.32 £1.33 £1.35 £1.20 £1.22 £1.07 £1.51

Bric-a-brac and household £2.58 £2.19 £4.35 £2.68 £2.69 £2.60 £2.88 £2 £2.41 £2.96 £3.91

Books £1.23 £1.50 £1.28 £1.07 £1.01 £0.92 £1.28 £1.39 £1.09 £1 £1.55

Electrical goods £7.69 £7.50 £12.94 £13.04 £7.76 £6.41 £8.42 £8.63 £5.65 £6.63 £9.94

Furniture £23.93 £75 £30.37 - £24.67 £23.94 £23.67 £15.59 £24.81 £23.93 £45.19

Sample varies for each category (# charities): UK: 30 to 78, Northern Ireland: 2 to 3, Scotland: 2 to 3, Wales: 2, England: 20 to 54, South East: 2 to 6, South West: 2 to 9, East: 2 to 3, Midlands: 2 to 6, 
North of England: 8 to 17, London: 2 to 7. Where the full breakdown is not provided, we did not receive a minimum response to be able to provide the median price per unit.
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Average selling prices for donated goods in standard shops*, quarterly variations in 2019

£4.29 £4.19 £4.20
£4.77 £4.66 £4.59 £4.63

£5.22

£4.03 £3.96 £3.95 £4.30 £4.56 £4.49 £4.54
£5.01

£4.23 £4.13 £4.13
£4.73

£4.87 £4.67 £4.77
£5.37 £5.16 £4.92 £5.10

£6.00

£4.58 £4.40 £4.47
£4.88

£5.28 £5.04 £5.14
£5.86

£4.79 £4.60 £4.69
£5.27

£1.95 £1.93 £1.96 £2.11 £1.97 £1.98 £2.07 £2.15 £1.98 £1.91 £1.99 £2.14 £1.97 £2.00 £1.97 £2.13 £1.94 £1.92 £1.95 £2.10

Jan-Mar
2019

Apr-Jun
2019

Jul-Aug
2019

Sep-Dec
2019

Jan-Mar
2019

Apr-Jun
2019

Jul-Aug
2019

Sep-Dec
2019

Jan-Mar
2019

Apr-Jun
2019

Jul-Aug
2019

Sep-Dec
2019

Jan-Mar
2019

Apr-Jun
2019

Jul-Aug
2019

Sep-Dec
2019

Jan-Mar
2019

Apr-Jun
2019

Jul-Aug
2019

Sep-Dec
2019

Total sample Very small Small Medium Large & Very large

Womenswear Menswear Children’s

* The average unit prices provided reflect the weighted average for the sample each quarter (i.e., the average is weighted considering the number of shops represented by each respondent).
‘Womenswear’ and ‘menswear’ include clothing, footwear and accessories. ‘Children’s’ includes clothing, footwear, accessories and toys.

Sample (# charities): womenswear/menswear = 46 (VS: 18, S: 9, M: 13, L & VL: 6); children’s = 45 (VS: 17, S: 9, M: 13, L & VL: 6).

The above chart looks at the quarterly change in weighted average selling price for womenswear, menswear and children’s in standard shops.

Overall, the average selling price per item in all three donated goods categories decreased in April-June 2019 from the preceding quarter; whilst it is observed an upward 
movement in prices in both July-September and October-December. Based on the results for the total sample, lower average selling prices prevailed in April-June; whereas 
the September-December period recorded the highest average selling prices. When looking at quarter-on-quarter results, overall, children’s was the category recording more 
modest changes.

The average selling price for children’s reported by individual respondents ranged from £0.50 to £4.95 in January-December 2019; and the weighted average for the year was 
£2.07 based on the responses of the total sample. The average price per item in the children’s category remained below the 12-month average for the first three quarters of 
2019; so it was the price rise in October-December 2019 that moved upwards slightly the 12-month average. 

The average selling price reported for womenswear varied from £1.50 to £13.39 for the individual respondents, and the weighted average price stood at £4.30 for the period 
January-December 2019. As the colder weather drew attention to the winter wardrobe, higher prices prevailed in January-March and September-December; yet looking at the 
results for individual charities, it is the last quarter of 2019 that drove the 12-month average selling price up. The latter also applies to the average selling price for menswear 
products; which ranged from £1.50 to £15.52 for the individual respondents, and recorded a weighted average price for January-December 2019 of £4.93.
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Average selling price (ASP) for 
donated goods in value shops

Average* Min - Max
Median ASP by location Median ASP by retail chain size

UK England South West North of 
England London Smaller Medium Larger

Clothing 
(all, including footwear/accessories)

£2.01 £1 - £4.29 £1.81 £1.77 £1.46 £1.92 £2.55 £1.77 £1.65 £1.94

Bric-a-brac and household £1.81 £0.50 - £3.70 £1.63 £1.67 - - £1.85 £1.61 £1.76 £1.61

Books and media £0.92 £0.25 - £2 £1 £1.02 - - £1.02 £0.60 £1.01 £1

* The average is weighted considering the number of shops represented by each respondent. 
ASP = average selling price. Min - Max = lowest and highest average selling prices reported by individual respondents. ‘Smaller’ includes very small and small charities; ‘larger’ includes large and very large 
charities. Where the full breakdown is not provided, we did not receive a minimum response to be able to provide the median price per unit.

Sample (# charities): clothing = 20 (Smaller: 5, Medium: 10, Larger: 5); bric-a-brac and household = 17 (Smaller: 3, Medium: 10, Larger: 4); books and media = 18 (Smaller: 3, Medium: 10, Larger: 5).

Sample varies for each location and category (# charities): UK: 18 to 20, England: 11 to 13, South West: 2, North of England: 2, London: 3. 

Average selling price (ASP) 
for donated books

Average* Min - Max
Median ASP by location Median ASP by retail chain size

UK Northern 
Ireland Scotland Wales England Very 

small Small Medium Large Very 
large

Books (standard shops) £1.62 £0.50 - £3.56 £1.23 £1.50 £1.28 £1.07 £1.01 £2.50 £3 £2.56 £2.27 £2.75

Books (furniture/electrical shops) £0.91 £0.50 - £2.10 £1.01 £1.75 - - £0.85 £0.50 £1.10 £1.10 - -

Books (bookshops) £2.72 £1.20 - £5.49 £1.89 - - £1.71 £1.37 £2.55 £1.71 £1.96

By
 

co
ve

r Paperback £1.13 £0.50 - £1.50 £1 - £1 - £0.89 £1 £0.75 £1.13 -

Hardback £1.66 £0.75 - £2.50 £1.32 - £2 - £1 £1.07 £1 £1.75 -

By
 th

em
e Children’s books £1.36 £0.20 - £1.62 £0.80 - £0.83 - £0.50 £0.50 £0.76 £1.05 £1.44

Fiction books £1.70 £0.50 - £2.33 £1.09 £1.48 - - £1 £1 £1.43 £1.16 £1.54

Non-fiction books £2.25 £0.50 - £3 £1.78 £1.89 £2.50 - £1 £1 £1.89 £1.62 £2.08

* The average is weighted considering the number of shops represented by each respondent. ASP = average selling price. Min - Max = lowest and highest average selling prices reported by individual 
respondents. The retail size categories ‘large’ and ‘very large’ have been grouped where we did not receive a minimum response to be able to provide the results for the individual categories. Where the full 
breakdown is not provided, we did not receive a minimum response to be able to provide the median price per unit.

Sample (# charities): books in standard shops = 70 (NI: 3, Scotland/Wales: 2, England: 49, VS: 33, S: 13, M: 16, L: 4, VL: 4); books in furniture/electrical shops = 13 (NI: 2, England: 9, VS: 5, S: 2, 
M: 5); books in bookshops = 14 (England:9, VS: 3, S: 3, M: 5, L & VL: 3);  paperback = 18 (Scotland:3, England: 10, VS: 8, S: 5, M: 4); hardback = 18 (Scotland:3, England: 10, VS: 8, S: 5, M: 4); 
children’s books = 23 (Scotland:2, England: 15, VS: 13, S: 3, M: 4, L & VL: 3); fiction books = 22 (NI:2, England: 15, VS: 11, S: 4, M: 3, L & VL: 4); non-fiction books = 23 (NI/Scotland:2, England: 15, VS: 12, 
S: 4, M: 3, L & VL: 4).
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Average selling price (ASP) 
for donated furniture

Average* Min - Max
Median ASP by location Median ASP by retail chain size

UK Northern 
Ireland Scotland England Very 

small Small Medium Large Very 
large

Furniture (standard shops) £16.86 £3.47 - £150 £23.93 £75 £30.37 £24.67 £25 £29.86 £23.85 £11.13 £15.47

Furniture (furniture/electrical shops) £42.93 £20 - £175 £36.27 £75 - £36.18 £38.53 £38.30 £35.81 £30.80

By
 si

ze Small furniture £19.24 £10 - £25.30 £20 - - £18.84 - - - -

Large furniture £64.89 £43.79 - £100 £64.35 - - £69.68 - - - -

By
 ty

pe

Sofas, settees and futons £94.84 £39.15 - £150 £76.07 - - £75.96 £74.76 £76.91 £100.89 £87.85

Tables and chairs £35.43 £24.18 - £100 £41.72 - - £45.91 £49.38 £50.09 £41.72 -

Beds (including mattresses) £72.57 £25 - £100 £63.77 - - £63.77 £68.36 £65.87 £60.93 £62.36

Wardrobes £66.28 £43.85 - £100 £64.03 - - £64.03 £57.86 £71.93 £64.03 -

Drawers and bedside cabinets £30.95 £15 - £40 £26.89 - - £23.78 £16.99 £24.12 £30.97 -

Wall units, bookcases and TV units £24.43 £12.99 - £71.77 £25.45 - - £25.49 £20.25 £29.16 £30.21 -

Average selling price (ASP) for 
donated electrical goods

Average* Min - Max
Median ASP by location Median ASP by retail chain size

UK Northern 
Ireland Scotland Wales England Very 

small Small Medium Large Very 
large

Electrical goods (standard shops) £8.13 £2.28 - £22.83 £7.69 £7.50 £12.94 £13.04 £7.76 £7.36 £7.50 £7.49 £7.60 £8.22

Electrical goods
(furniture/electrical shops)

£19.48 £7.50 - £63.88 £13.20 £8.14 - - £14.10 £10.95 £13.12 £14 £11.56

Small electrical £10.89 £3 - £21.25 £9.08 - - - £8.77 £7.95 £8 £9.84 £10.25

White goods £62.69 £20 - £81.18 £55.30 - - - £60.53 £52.88 £55 £60.92 £50.01

* The average is weighted considering the number of shops represented by each respondent. ASP = average selling price. Min - Max = lowest and highest average selling prices reported by individual 
respondents. The retail size categories ‘large’ and ‘very large’ have been grouped where we did not receive a minimum response to be able to provide the results for the individual categories. Where the full 
breakdown is not provided, we did not receive a minimum response to be able to provide the median price per unit.

Sample (# charities): furniture in standard shops = 55 (NI/Scotland: 3, England: 36, VS: 25, S: 9, M: 14, L: 4, VL: 3); furniture in furniture/electrical shops = 30 (NI: 3, England: 19, VS: 7, S: 9, M: 10, L & VL: 4); 
small/large furniture = 5 (England: 4); sofas, settees and futons = 14 (England:12, VS: 4, S: 3, M: 5, L & VL: 2); tables and chairs = 13 (England: 12,  VS: 4, S: 3, M: 5); beds = 12 (England: 10, VS: 4, S: 2, M: 4, 
L & VL: 2); wardrobes = 7 (England: 7, VS: 2, S: 2, M: 3); drawers and bedside cabinets = 10 (England: 9, VS: 3, S: 2, M: 4); wall units, bookcases and TV units = 12 (England: 11, VS: 4, S: 3, M: 4). 

Sample (# charities): electrical goods in standard shops = 63 (NI/Scotland: 3, Wales:2, England: 42, VS: 28, S: 13, M: 15, L: 4, VL: 3); electrical goods in furniture/electrical shops = 26  (NI: 3, England: 17, 
VS: 7, S: 7, M: 9, L & VL: 3); small electrical = 13 (England: 10, VS: 6, S: 3, M: 2, L & VL:2); white goods = 11 (England: 8, VS: 4, S: 3, M: 2, L & VL: 2).



∙ 9 ∙

How do you expect the price of donated goods 
to change in 2020? 

Overall, the majority of respondents expected the average unit price of 
donated goods to stay the same in 2020. Please note that this survey was 
conducted before the coronavirus outbreak in March 2020, which may 
influence some respondents’ opinion at the date of publication (April 2020).

Increase Stay the same Decrease

 Standard shops  = 

Womenswear 46% 48% 6%

Menswear 36% 58% 6%

Children’s 23% 70% 7%

Media 16% 59% 26%

Bric-a-brac and household 37% 62% 1%

Books 13% 72% 16%

Electrical goods 30% 70% 0%

Furniture 44% 52% 4%

 Furniture/electrical shops  = 

Furniture 46% 50% 4%

Electrical goods 35% 61% 4%

 Bookshops  = 

Books 25% 69% 6%

Sample in standard shops (# charities): womenswear = 71, menswear/children’s = 69, 
media = 70, bric-a-brac and household = 68, books = 64, electrical goods = 56, furniture = 52.

Sample in furniture/electrical shops (# charities): furniture = 26, electrical goods = 23.

Sample in bookshops (# charities): books = 16.

? Charity retail pricing guide 

Our new charity retail pricing guidance has been launched in association 
with the Charity Retail Consultancy.

It can sometimes be tricky to be consistent with pricing across stores and 
even within stores, as price, value and quality can be subjective. Our pricing 
resource aims to minimise subjectivity and provides guidance on how to 
most effectively price items. It is vital that there is consistency in prices, 
because it builds trust and faith with customers. 

Included is a printable Brand Directory and Value Guide which provides a 
benchmark of Brands for staff and volunteers to follow.

Access the charity retail pricing guidance for our members:
https://www.charityretail.org.uk/members/charity-retail-pricing-guide/

Download the brands directory and value guide for our members:
https://www.charityretail.org.uk/members/wp-content/uploads/
sites/3/2020/02/Brand-directory-and-value-guide-CRA.pdf

https://www.charityretail.org.uk/members/coronavirus-covid-19/
https://www.charityretail.org.uk/members/charity-retail-pricing-guide/
http://www.thecharityretailconsultancy.co.uk/
https://www.charityretail.org.uk/members/charity-retail-pricing-guide/
https://www.charityretail.org.uk/members/wp-content/uploads/sites/3/2020/02/Brand-directory-and-value-guide-CRA.pdf
https://www.charityretail.org.uk/members/wp-content/uploads/sites/3/2020/02/Brand-directory-and-value-guide-CRA.pdf


Transactions

1 January - 31 December 2019

The Hospice of St Francis, Returned to Glory.

How many customers purchase at a charity shop each day? How much 
do they spend in a single transaction? How many items do customers 
buy per transaction? The following section answers these questions by 
looking at transactions in standard and specialist charity shops.

Please note that whilst the previous section of the report draws attention 
solely to donated goods, when discussing transactions both donated goods 
and bought-in goods are considered. So e.g., the average transaction value 
represents sales of donated goods and sales of bought-in goods.
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Average* Min - Max Median
Median, by retail chain size

Very 
small Small Medium Large Very 

large

Average number of transactions per shop per day 62 17 - 167 62 75 62 48 59 65

Average transaction value £5.37 £2.26 - £16.24 £4.89 £4.63 £4.71 £5.12 £4.53 £5.59

Average number of items purchased per transaction 2 1 - 3 2 2 2 2 2 2

Average number of transactions per shop per day 81 28 - 154 73 82 57 82

Average transaction value £3.46 £0.90 - £5.00 £3.26 £2.35 £3.92 £3.20

Average number of items purchased per transaction 2 2 - 5 2 2 3 2

Average number of transactions per shop per day 29 8 - 87 36 37 23 36 39

Average transaction value £32.01 £5.58 - £45 £13.42 £13.53 £20.22 £13.59 £9.12

Average number of items purchased per transaction 2 1 - 3 2 2 2 2 2

Average number of transactions per shop per day 62 20 - 69 55 59 67 46 64

Average transaction value £5.76 £1.47 - £11.34 £2.53 £2.15 £2.81 £5.23

Average number of items purchased per transaction 2 2 - 4 2 2 2 3 2

STANDARD 
SHOP

BOOKSHOP

VALUE SHOP

FURNITURE 
ELECTRICAL

* The average is weighted considering the number of shops represented by each respondent.
Min - Max = lowest and highest average selling prices reported by individual respondents. The retail chain size categories ‘very small’ and ‘small’ have been grouped where we did not receive a minimum 
response to be able to provide the results for the individual categories; and the same applies to the categories ‘large’ and ‘very large’.

Sample in standard shops (# charities): transactions = 57 (VS: 24, S: 11, M: 13, L: 5, VL: 4); transaction value = 61 (VS: 26, S: 13, M: 13, L: 5, VL: 4); items per transaction = 47 (VS: 20, S: 9, M: 10, L: 4, VL: 4).

Sample in value shops (# charities): transactions = 14 (VS & S: 3, M: 7, L & VL: 4); transaction value = 13 (VS & S: 3, M: 6, L & VL: 4); items per transaction = 13 (VS & S: 3, M: 6, L & VL: 4).

Sample in furniture/electrical shops (# charities): transactions = 23 (VS:4, S: 8, M: 8, L & VL: 3); transaction value = 24 (VS: 4, S: 8, M: 8, L & VL: 4); items per transaction = 20 (VS: 3, S: 7, M: 6, L & VL: 4).

Sample in bookshops (# charities): transactions = 13 (VS: 4, S: 3, M: 4, L & VL: 2); transaction value = 12 (VS & S: 6, M: 4, L & VL: 2); items per transaction = 8 (VS: 2, S: 2, M: 2, L & VL: 2).
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